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Key Sections

LUX is the iconic global luxury magazine.

Created by luxury opinion-formers, for luxury FRONT — SHORT & SWEET
opinion-formers, it is authoritative, respected,
informed and beautifully stylish. First launched in
Europe in 2002, LUX expanded into Asia in 2010
with joint ownership in Singapore and London, I l ) ;
and now enjoys unmatched status among luxury

CEOs, owners and consumers from London, Paris,

Geneva, Monaco and Milan to the UAE, Singapore
and Hong Kong.

LUX readers are drawn from the “zero point
one percent” of global lifestyle opinion formers.
They are as familiar with the Corniches of the
French Riviera as they are the backstreets of Hong
Kong, the backcountry of British Columbia, and
the art dealers of Mayfair. Columnists are drawn
from across the luxury goods, art, fashion and travel
sectors; editors, photographers and collaborators
live the lifestyle.

LUX covers hard luxury, fashion, retail, art,
travel, performance cars, sports, entertainment and
collectibles. To appear in LUX is to be showcased in
an editorial, creative magazine which is admired as
a showcase for the greatest creative minds of global
luxury.

SUMMER -« 2015

GOING PLACES

THE LUXURY TRAVEL ISSUE

MOUNTAIN HIGHS: WEST IS BEST: TREASURED ISLAND: : KIDS ALLOWED:
HITTING THE CALIFORNIAN ART AFRESH TAKE ON BALI'S FAB NEW
ALPS IN SUMMER MAKING A MARK TAHITI'S WONDERS FAMILY RESORT

About The Editor

LUX is edited by Darius Sanai, one of the
world’s leading luxury magazine editors and
commentators. He also holds the position
of Editor-in-Chief, Condé Nast Contract
Publishing and owns a luxury consultancy.
Darius’s contacts within the luxury, art and
magazine sectors and the calibre of the team
who work on the magazine mean LUX is the
most sophisticated magazine of its kind. He
also lives the life and is a serious collector
of classic Ferraris, Porsches, and fine wine.
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EDITOR-IN-CHIEF: DARIUS SANAI
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FRONT — SHORT & SWEET

THE GALLERIST
Columns — The Gallerist

The Family Issue
PG 24-25

The Front section of LUX is renowned for its in-
depth and insightful articles from opinion-formers
and market makers: CEOs and owners across luxury
goods, fashion, contemporary art and science.
Recent and regular columnists include Jean-Claude
*  Biver, CEO of LVMH Watch & Jewellery; Arnaud
JEAN-DAVID MALAT . :  Bamberger, Chairman, Cartier; Marie-Claire Daveu,
. board director, Kering; Simon de Pury, the curator
and auctioneer; Prof. Thomas Weber, CEO of
Sustainability at Daimler-Mercedes-Benz, and Prof.

Rolf Heuer, director-general, CERN.
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WELL — DEEP IN

FEATURE — Anna Skladmann’s Little Adults
The Family Issue
PG 52-57

A curated, eclectic mix of features and interviews
surrounding luxury, lifestyle, people and their
passions, the WELL is packed to the brim with the
elements that make the luxury world go round.
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BACK — ET CETERA

CAR MUSEUM
Car Museum

The Family Issue
PG 100-102

The BACK is LUX’s collection of the best, the
coolest, the fieriest, and the fastest — the ultima of
the bons vivants. Let LUX be your guide.
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The LUX Reader

LUX readers are intelligent, discerning,
influential professionals. They have the
disposable income to spend and the passion
and drives to change their worlds.

25% AGED 56+
Interests:
43% Art
47% Fashion
68% Travel

30% AGED 30-40

38% WOMEN

53% Timepieces & Jewelry

76% Owns more than one property

45% AGED 41-55

68% Has 2 or more luxury cars

©62% MEN

1% PRIVATE MEMBERS CLUBS

‘

2% BOOKSHOPS & RETAILERS

5% AIRPORT LOUNGES / PRIVATE CHARTERS

5% CAFES 7 BOUTIQUES 7 HAIR SALONS

6% PRIVATE BANKS

6% MEDICAL CLINICS

17% HOTELS

58% INDIVIDUALS

12% OTHERS

21% BUSINESS OWNERS

24% CHAIRMEN, CEO, PRESIDENTS

43% PROFESSIONALS

Sources: Propietary research conducted ex London and Singapore, 2012, 2013, 2014
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Distribution

London and key western Europe lists circulation: 20,000 copies
Readership: 76,000

Distributed via LUX’s proprietary VIP mailing list
in the UK and also France, Germany, Switzerland
and Italy; more than half the copies are distributed
in London.

Further distribution via Condé Nast’s Gold Key
distribution system to luxury hotels, airline

lounges and private members’ clubs in London.

LUX is also published and distributed in Singapore
and SE Asia.

Some of our outlets:

London luxury hotels

Key London private members’ clubs LA

Paris “Palace Hotels” IMBACT =
LUKURY i S

Cote d’Azur “Palace Hotels”

Switzerland, Germany luxury hotels and clinics - m :

UVIP mailing list (propietary) London UHNIs
London airline lounges (LHR, LGW)

Private jet lounges (inc TAG Farnborough, Harrods
Luton, Zurich, Dassault Paris CDG)

Seleted private yachts belonging to our investors/
friends of LUX
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Editorial
Calendar

Winter 2015 — The Europe Issue

Summer 2016 — The Hard Luxe Issue

Winter 2016 — The Art Issue

Summer 2017 — The Style Issue

1 December

1 December

15 October

15 April

15 October

15 April

1 October

1 October

Specifications

(HX W | in mm) Trim Size Bleed Size
Full Page 297x230 307 x240
Double Page Spread 297 x 456 307 x 480

Please ensure the Advertisement material (CD-Rom or Email) and high quality colour proof reaches
us within the set time frames.

Kindly advise on any special materials or colours to be used.

1. All images should be high resolution digital files (TIFF, EPS, PDF, JPG OR JPEG) in 300
DPI and CYMK format.

2. When exporting files to PDF, you MUST select the colour profile destination to “Coated
FOGRA39 (ISO 12647-2:2004)”.

3. Please provide all materials with a 5Smm bleed on all edges.

High quality colour proofs must be provided. Any advertisements that do not include
a full colour proof will be published as per the materials supplied in the CD-ROM
email and at the advertiser’s risk. No colour adjustment will be made.

Please use 100% Black as a single colour (ie 100% Black) instead of 100% Black in
full colour CMYK (ie. 100% Yellow, 100% Magenta, 100% Black and 100% Cyan).

Materials should preferably be supplied as a print-ready Adobe Illustrator or Adobe
In-design PDF file with crop marks and bleed with all the text outlined and the
pictures attached. Please embed all fonts within the file.

480 mm 240 mm

297 mm
307 mm
297 mm

307 mm
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Double Page AD Single Page AD
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Advertisement

Raltes

Size / Position

Run of Page

Double Page Spread
Inside Front Cover Spread
1st Double Page Spread
1st + 2nd DPS (4 pp)

Full page facing
Contents or Credit
Inside Back Cover

Outside Back Cover

4,500
5,500
9,150

Frequency Rates
2 X 5%
4 X 10%
6 X 15%
8 X 20%

All rates are gross, before agency commission| Frequency rates apply for multiple
placements within 12 months from the first | Requests for specific positions in the
magazine carries a 15% premium and is subject to availability | Cancellations must

be advised 30 days before the print date
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Creative Buys

Content solutions are available within
all sectors, including the cover, in
print and in digital.

Please contact us for more
information.

Buipoise For
THE FUTURE




LUX Magazine

E. info@lux-mag.com
W. lux-mag.com

For advertising enquiries,
please contact

Nicola Anderson
T. +44 7795 260612
E. nicola.anderson@lux-mag.com



